
Social Media Trends for 2025

Micro-communities on large social 
platforms will be a huge trend in 2025 
as people seek more personalised 
experiences.  

HOW:
Brands should create 
micro-communities around specific 
interests related to their products or 
services and nurture the group by 
sharing user-generated content (UGC). 

Gamification boosts engagement by 
tapping into the competitive spirit of 
users, creating a more interactive 
online presence. 

HOW:
Try sharing challenges and reward 
systems on socials that encourage user 
participation, generate viral potential, 
and provide shareable experiences.  

Need help tapping into micro-communities or new growth strategies?  The Bubble Co. 
delivers exceptional marketing strategies to cultivate new trends. Contact us here. 

2025 will see brands using advanced 
Artificial Intelligence algorithms to 
deliver highly tailored content and 
experiences to individual users.  

HOW:
For B2B brands, that could mean 
implementing conversational AI 
chatbots to answer website queries in 
real-time. B2C businesses can use 
AI-driven personalisation to cater to 
make targeted product 
recommendations.  

The best way to help your audience to 
decide if they want to buy your product 
is to see it in action. 

HOW:
Whether you’re a B2B selling industrial 
equipment or B2C with a skincare 
range, sharing live videos highlighting 
the benefits will be a big trend in 2025.  

Integrating voice-activated features 
into social strategies will be huge. 
Consumers love hands-free browsing 
and interactive audio experiences.  

HOW:
Brands should investigate using 
voice-to-text capabilities to allow users 
to comment or send queries on social 
channels. 
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https://thebubbleco.com.au/contact/

